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LOGO IDENTIFIER
+ CONFIGURATIONS




Identifier

This identifier should be used when communicating on behalf of the entire institution - press release, endorsement opportunities,
outside publications (including print, screen, and time-based media), and co-sponsored events, products, or publications.

© Our legal name—which should appear typeset with the legal or copyright statement on all publications—remains
‘Franklin W. Olin College of Engineering’.

] O For print applications, reproduce
0 l I n ' Ol le e the identifier (symbol + wordmark)
at a minimum of 1.25” wide.
O f E n | n e e r‘ | n O For screen-based applications,
reproduce the identifier at a

minimum of 120 pixels wide.

o
STANDARD IDENTIFIER

Alternate configurations

Horizontal and vertical alternate configurations of our identifier are available for applications where the
standard configuration would produce less than optimal results.

O For print applications, always
reproduce the horizontal identifier
1 | | at a minimum of 1.9” and the
0 ll n C Ollege Of E N g Ineerin g vertical identifier at .73” wide.

H e O For screen applications, always
0 ll n C Ollege © HORIZONTAL CONFIGURATION reproduce the horizontal identifier
of Engineering at @ minimum of 185 px and the

________________________________________________________________________ vertical identifier at 70 px wide.
& VERTICAL CONFIGURATION




Identifier Two color and single color

Where production techniques allow, use the gradient versions of our identifier. Where production techniques are
limited—or where a particular communication would be better served—two color, black and white, and reversed
versions of our identifier are available.

o TWO COLOR

) ) O Flat and single color variants are also
0 li 1] COlleg e Of E N g INeerin g available in primary, horizontal, and

vertical configurations.

© ONE COLOR O REVERSED

@ P otin coltege of Engineering @ P otin Cottege of Engincering

Variety through color (Internal Use)

Use the blue version of our identifier when communicating on
behalf of the entire institution or when sharing our identifier with (
outside communicators.

Olin College Olin College

of Engineering ' ‘ of Engineering
( Olin College ( Olin College

For internal uses extended palette of identifier color (which of Engineering of Engineering

complements our school colors) are available.
( Olin College ( Olin College
of Engineering of Engineering



Identifier building a unified brand

Our identifier is a part of a system. To ensure that all of our good work accrues to the Olin master brand, programs
that are part of our community can have, where appropriate, their own identifier configurations. One-off program

identifiers are strongly discouraged.

© SCOPE -> HORIZONTAL

Olin College Olin College

--------------------------------------------------------

SCOPE SCOPE

& SCOPE > VERTICAL

If you have a question about building
the profile of your program, please
email oscom(dolin.edu.




Identifier an active player

The simplicity and strength of our identifier allows it to play an active role in our visual communications. Integrating our identifier

with our graphic elements supports our commitment to creativity, passion for design and diversity of perspectives. Pushing the
edges of our visual system mirrors our commitment to extending the boundaries of engineering education

ENGAGEMENT (SEE PAGE 18)

Olin
ofEn;

moPPING

.........
...............

...............

O Appropriate cropping of our identifier communicates our O Engaging our identifer in direct visual dialogue with other
fearlessness of boundaries and our engagement with the world elements of our visual system communicates our willingness to
beyond our campus. When cropping the identifier, always take engage, test, and develop our own conversations and standards.
care to maintain the integrity of the inner Olin oval and the

A richer experience - not obfuscation - is our goal. The identifier
legibility of the overall form. must remain legible.




Identifier please don't...

Modification of our brand identifier system outside of our established guidelines will dilute our

brand, jeopardize our ownership of it and make it harder for people to understand, recognize
and value us.

alter the relationship
‘. i (TeX4 H
use unapproved colors ﬁ;lylnzg 2 o? t%i}:r‘eln between the symbol and the
wordmark

in College
??;‘Enq‘“@ e

skew, stretch or
otherwise alter
the form of our ‘O’
symbol

use unapproved
gradient fills O change the typography of the wordmark
O create unapproved modifiers
O add drop shadows, bevels or other effects.



TYPOGRAPHY

ol
Ol Coliege



Typography precise, varied, inviting

Distinctive, consistent use of our type families will enhance brand recognition and help us to communicate with clarity. Our two
type families provide us with a wide range of typographic expression, allowing us to construct clear hierarchies while adjusting
the voice of individual communications to better serve particular goals—and to resonate with different constituents.

DIN OT —~ .Crims on Pro

STYLES @ STYLES @

e Light & /talic + Condensed Light & ftalic g Light & Italic

% Regular & /talic + Condensed & falic % Regular & Italic
Medium & /talic + Condensed Medium'& ftalic Sennbold &Italzc
Bold & /talic + Condensed Bold & ftalic .~ . - Bold & Italic
Black & /talic + Condensed Black & Italn: Black &Italzc
SUBSTITUTE - ARIAL SUBSTITUTE - ﬁM.%S NEW ROMAN

When our type faces aren’t available - such as in HTML emails and applications including PowerPoint-
substitute Arial (for DIN OT) and Times New Roman (for Crimson Pro).

N O Crimoson PTQ




Typog raphy establishing hierarchy in practice
When creating communications, strive to create clear, distinct and scannable visual hierarchies. Within complicated documents,
this reduces reader fatigue and facilitates the navigation of dense content.

() Olin College of Engineering

0 To reduce complexity, use the fewest possible typographic
changes to establish clear heirarchy while maintaining a
pleasing visual experience.

t h e P resi d e nt R : 0 When crafting typographic heirarchies, make sure that

any shift in size, weight, value, or color looks intentional -
and is easily scannable

As | write this, the Olin campus is alive with activity even as the
temperature in the Oval hovers near 100 degrees. Students, faculty
and staff are busy in Olin labs and classrooms, working on research

projects ranging from designing hnology for the blind
to ethics in engineering to restructuring some of our signature e o o 3 .
courses, such as Quantitative Engineering Analysis. At Olin, we are H ° ShT:ftS mn M or Ll’ue Create Subtle Shl.ﬁs mn hterarChy
e o oy evolting, even aswe within headlines or dense blocks of information.
ge the lingering effects of a pandemic.

QOur new strategic plan, approved by the board of trustees in May, will
define our direction for the next five years.

O Dramatic shifts in size signal dramatic shifts in heirarchy.
Qur vision for the future is

captured in three words:

. . O Use weight for emphasis or to establish more subtle levels
Engineering for Everyone. .
of heirarchy.
We chose this message carefully to be bold, definitive and direct.
In practical terms, this vision means advancing equity and access
within engineering education because engineering education must be
welcoming to and enable the success of people from all backgrounds.
That means changing many things—from the educational environment
to the curriculum to the financial structure of higher education.

ANNUAL REPORT 2022 PAGE &

e EXAMPLE FROM ANNUAL REPORT




|ldentifier please avoid...

Our typographic guidelines are designed to project our institutional voice while encouraging

visual exploration and maintaining a high standard of legibility and clarity. Following these few,

simple prohibitions will help us maintain a unified typographic voice and will facilitate a more

pleasant reading experience.

using ALL CAPS
for EMPHASIS.

0 When used within
headlines or running
text, this is the
typographic equivalent

Using Initial using force

Caps for
Headlines.

0 We’re not a newspaper—
our tone is more informal

justification
for body copy.

o In most cases, force
justifying text will create

setting type that
is Or
to read.

0 Always keep the legibility
of content—and the age of

and conversational. inconsistent typographic your readership—in mind
of SHOUTING at .
Use sentence style color, awkward spaces when choosing type styles
our readers. o e . . . .
capitalization. and will make reading and sizes.
more difficult.

setting type
in multiple
colors.

0 Use care when combining
our visual gestures with
blocks of copy or headlines.
Legibility is paramount!

0 Using too many colors
in a single block of text
creates excess noise—an
unpleasantly staccato
reading experience.



Section 3




Brand Colors

Our school colors—blue, silver/gray—are supported by a host of bright, clean colors that express the vibrancy and vitality of our
community and the diversity and depth of our pursuits.

© Always use the correct color formulas when building new communications. Our palette includes
custom CMYK and RGB builds.

& SCHOOL COLORS

100.15.0.0
HEX 009BDF

0.0.0.40 100.75.0.20 0.0.0.100
HEX A7A9AC HEX 00458C HEX 000000

5.100.80.0 0.65.100.0
HEX E31D3C HEX F47920

50.5.100.0 80.15.100.0 75.10.40.0 55.5.15.0
HEX 8EBESF [ HEX 349E49 HEX 26AAAS HEX 6BC1D3

60.75.0.0
HEX 7B5AA6

20.60.0.0
HEX C77EBS

0.100.15.0
HEX ED037C

20.100.70.50 10.100.80.5
HEX 760324 HEX CF1D39

100.50.100.10 100.50.40.10
HEX 00653E HEX 00677E

75.100.0.25
HEX 511C74

0 MONOCHROMATIC PAIRINGS

O An .ase file of our colors is available for download or can be requested O 0.0.0.0 = Cyan.Magenta.Yellow.Black (process)
from Office of Strategic Communications at oscom@olin.edu. O HEX = Hexadecimal RGB (Red Green Blue)



Color Combination Tips

To create higher quality designs, aim to create something lively but also that limits the amount of colors you use. Rule of thumb is
use 3 other colors with the Olin Blue.

Below we have provided some examples of color combinations that work well. Feel free to use other color combinations, these have
been the ones we have seen work best.




BRAND ASSETS
+ IMAGERY




Imagery building narratives, generating motion, inviting ...

To obtain acces to professional images or to get assistance on hiring a photographer, please email oscom(dolin.edu.




Graphic Elements vital, iterative, experimental

© Our visual brand system includes an extensible series of visual
gestures that are both symbolic of our community and its work and

DY, /hpr»y}dfp}alye)@u;e/in})rganizing information and setting visual
S A el cotnutications
S S S S S S S S S SSSSSSSS s
TS S S S S NGINEERING
S S S S S S S S S SSSSSSSS s
S S S S S S S S S S S SS s EV YONE

If you have a question, please email
oscom(dolin.edu.




Section 5

IDENTIFIER

unique, recognizable

TR Olin College (:RO DIN OT

of Engineering " TYPOGRAPHY

communications  JESS AL

GESTURE %




example - Admission Packet
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Future

Olin
Engineer

Olin College
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ENGINEERI

OLIN.EDU

Olin College
of Engineering

STICKER




example -

Sarvcssrimal riears, il workars,
orzoobeugarsl they wirkin camz n 3
el e
note]and itol ool datalsd

products sed sarvies.

nshro mabun, plaulwy.

Olivia Jo "23

Ome of my favorite
memories at Olin is
Hepper Night, the night
before the first big project

oy ofer

e

more sbout others, aswall 2 socidy,
tha plingt s tharmsciess.

spectus

Intreductien ta
Instrumstation & Massussment [51M]
T e condurting = permrt

‘conduet basic ceror iy, nd design
xparimantstsptam.

SUMMER RESEARCH
& INTERNSHIPS

Berwin 24

The summer research
program is building
important skills and
value and helping me

e
hora’s o et way 1 garn bow o o
sl

‘samimar resgarch projects. During e
e of 221

engineer I want to be.

g e i

i have  posiive immpacs on peeple

Wi poagle T onenanies around the

ol o dirazs challongos sndoricto

w:lﬁlﬂ;mnrnmnq

CO-CURRICULARS &)) |
PASSIONATE PURSUITS

.
prwl!_pmmlxl-gbm e ]
cpportunitios Co-Carnetlor 5vo
stents o w explors
St omecrudi comtining un and

it mombr,
Afairs and Resaurces. Co-Carmscudars
iffr rom curricular sferings n that
thay aro ot graded and atondanca s
ot sirchy snfarced.

artracurricular setiviics it they
hars an inallocua| compent, acalsy!
4t tadership and limted o zpan.

(06

Paul Ruvolo
Associne Professaref CamputerScience

Alumni Snapshot
88%  75%  13%

.u.um.Tmma I,Aw‘zmun.r«um.m in b ol

Olin students come to MathWorks
with a unique level of preparedness,
dedication to impact and ability to

contribute to an inclusive workplace.”

iz H. Senior Recrtr College Programs, Mtiorks

Ten years after graduation**

38% [N 56% & 84% & 84%

dtmibmeten | hovprsed el ntie (v b
imohednactatops  gdntedogeen®  worg =rriny
s 1)

ooy s 1

Audrey 24

No two paths through or
after Olin are the same,

but we love how our alums are making their mark

by carrying the Olin culture with them as they

tackle the real world with curiosity. passion and

purpose. And we're pretty darn proud that 87% of

our alumni would choose Olin again.*

TOPGRADUATESCHOOLS  TOP EMPLOTERS OLIK-FOUNDED COMPANIES
Boston University ©Amazon ferate Wind

© Cornell ©Apple © Big Belly Solar

ocMy Sindico

©Harvard

oMIT
© Northwestern
©Stanford OTwelve
©UC Berkeley
© University of © RightHand Robotics
Washington ©Skydio
OWPI OTesla
©Woods Hole
Oceanographic
Insttute

© Righthand Robotics
©Skydio

SUMMER INTERN EMPLOYERS (2021)
otics oM:

© Appl
©Boston Scientific

S R b 271 ot s
©Ford OTesta B
ocE © Toyota Research e el
©Google OVerizon Ok e

indico ©Watts Water

52

MAJOR MECHANICAL ENGINEERING

HOMETOWN BELMONT. MA

olinbaja.org




exam eaders + Footers)

bl 2R

i = Friday, September 22 & Saturday, September 23

o Olin College
of Engineering

Convocation

........... Olin College : Olin College 2 o 2 o

................. of Engineering of Engineering




example - INnnaguration

INNAGURATION BOOKLET
PRESENTATION SLIDE

PRESIDENT OF OLIN COLLEGE OF ENGINEERING,

Gilda A Barabinois the second president of Olin College of Engineering, which is dedicated to
educating the next generation of engineering innovators who recognize needs, design solutions.
and engage in creative enterprises for the good of the world,

Achermicalenginer by training.with broad nerets i lobal healthand nerdiscplnary
research and education, Dr. Barabin
I medine it semind reseorch i Sk ces e hos v corem \echnnlngl:s and
formed the basis for novel therapies. She is a passionate advocate for health equity and leads
national efforts to engage engineers in

Prior to becoming presidnt o Olin Cllege, Dr. Barabino served as Dean f the Grove Schaal
York and held
Biomedical Engm:zrmg ‘and Chemical Engingering as well o5 at the Ciy Uniersity of New tork
School of Medicine. There the Master's in T p  which
ds through . medical d

¢ d . en(repreneursmp
; i z Dr. Barabino has also held
- A 4 ! Tehnaagy. Emory Uiversiy i Noriessirn Unversiy AL Georgi Tch.she sevd a he
3 ' " provost for

Sheisani gnized thought tender 3 Highy zought-
paricuta focus on creating cultures and cimetes that suppor  sense of blonging e hasteda
number of initiatives in these areas, including serving as the founder and executive director of the
National Institute for Faculty Equity.

Inccognton o herviionaryeadershipsnd autstandingprcesioal achevenen, O Barting

of tothe American
A(xdenvy e and Seences, She s i seevd member of i National Academy of
Engineering and the National Academy of Medicine. She is a fellow of the American Association for
the Advancement of Science, the American Institute of Chemical Engineers, the American nstitute
for Medical and Biological Engineering, and the Biomedical Engineering Society.

Olin is committed to advancing
equity within and through
engineering education.”

. Barabina eadsan clotat tag. She s the presidentfthe Amarica Assalationfor

societ
advancing science,  mnovaton sheand to science for and by
all and engineering for everyone.

s the second presidentin ' istoy, Barabin s lading the colege no s et chapter s
to the world.

Dr. Barabino received 3 B.5. from Xavier Universiy o Louisiana and a Ph.D. from Rice Universiy
She is married o Joseph Barabino, and they have 2 son, Jori Barabino o

ABOUT THE INAUGURAL CEREMONY

Gilda A. Barabino, Ph.D. Jori Barabino
P

c Shereka Banton, Ph.D.
member of our community e g Lee Edwards ‘07
causes, and relationships. But an oval also implie: n Dickinsol Olin College Tru
togetherness, a cohe community and intention.

Today’s ceremony shares indi

goal of expanding our community’s shared perspective

Moisés Sabldo Gama ‘24
nt,

David Hall S.J.D.

Today we will build connections by engaging with personal

stories that ak to this inaugural moment. We will

embrace inaugural traditions, but also reinte; prwh»m And

we will transform you, the au

campus, to celebrate. the etting fo EeverlyWyseP|5
gathering community while still seeing outside-beyond t of Tru
space, beyond ourselves

The formal ceremony will begin with a special V‘EF’lthur\ of Anima Chamber Ensemble

our coming together and include all of our

will engage with the diverse perspectives of our st

. 3 and celebrants, finding the relationships between their Alison Wood, Ph.D.
Olin College xperiences and feeling how they resonate with our o At Profi
of Engineeri S lu Engineering, Olin College
resident Barabino and
mmunity.

EMAIL BANNER

In true Olin spirit, we inw«eyou to say yes to the unexpected
connection or expe o listening that turns into doing,
panding how we see ourselves, others, and the
d we make togethe



example

- Fact Sheet

( Olin College
of Engineering

An Investment With Endless Yalue

Alumni Outcomes™*

B yoathe et radeatin

mpledorm  smplopsd r Ingradesis ks v parml
radase mchool  siartel cum nchml. iy wolsad na gmler
sixrmnts rfer  beslmss EElmwE striep degress.
praduathnm aha graletim|

, e n i e
mpwiey Lentekjph  Falwiadl
D of 13

Student Internships and Research

Sarmras Inern Emplopen [2623) 4
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Entrepreneurship, Education and Employment

Dl n-immded cormpasien -§ Toy Ornduaie Jcheels &

‘. LEYER S fereiante & @mm Illil-
gkl

Biobelly Indl@ ] amﬁgg TIALVARD

o
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example - PowerPoint

o Oin College
of Engineering

Olin College

of Engineering

Text Components

Pie Chart

Graphs

The only thing to keep in mind about
graphs and branding are the colors being
used as well as the fonts. The colors
have been programmed to this
presentation deck.

To edit the chart, go to chart design,
there you can select the colors you
would like to use and replace the data.

Including Images

The size of this image is 7.5” by 6.35”

To change the image, “picture format” >> “change picture”
>> select the image you want. The image should
automatically fit the dimensions set on this slide. -

To reposition the image, go to “crop”. Do not move the
edges of the crop box because it will change the
dimensions, simply click on the image and drag it around
to where you like it!

=1stQtr ®2nd Qtr =3rd Qtr =4th Qtr

@D Oncotese
Olin College of Engineering
" @D e,




example - Website

( Olin College
of Engineering

Introducing Olin's
Incoming Class of

#01in2027

Read all about the new class ©

Olin is #11in Salaries
for Software and Tech
According to New
WSJ-Published
Ranking

Olin College ul,Engi
Engineering for Everyone Summer |15

Olin College Reveals its 2022-27 Strategic Plan
Read the plan

Humans of Olin - Meet our Students

Fund Hors



For questions and assistance, please email

or contact:
Anne-Marie Dorning Alyson Goodrow
Vice President for Marketing & Senior Director of Marketing
Communication 781.292.2257

781.292.2258



